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Call to Action

Background Benefits of Social Media

% Social media has become an integral part of professional *t*II:E)nr}anC_ed | anlgnlgnif[;?;ionl X between Healthcare otoPromoti.ng widespread sociall m-edia use can facilit.ate

interactions in healthcare (Ventola 2014) . E;? ess;ogasan ta |en]c Mop;u alloKn " network_lng a_md _communlcatlon among medical

%1400% Increase in the use of social media among US s« Efficient Dissemination of Medical Knowledge professionals In patient care to raise public health
“* Fostering of a Global Medical Community awareness and solve problems collaboratively.

citizens from 2005 to 2020 (Farso, 2021)

“*Benefits and challenges exist for social media use In
healthcare; however, there is a need for social media
guidelines for physicians

“*Physicians are not aware of their organization’s social media < Exposure of Patient Privacy due to Poor Adherence of
policy (Chan et al. 2020) Social Media Policy Key Takeaways For HCA Employees

“» Compromisation of Professionalism and Ethics

“*Incongruence between Personal and Professional online

1t I1s vital to balance the risks and benefits of social media
use to develop an effective protocol for long-term use.

Challenges of Social Media < Institutions need to create and/or adapt social media
guidelines to the fast paced evolving digital era landscape.

“* There are social media guidelines in place.
“* Do not talk on behalf of the institution unless you have been
Positive engagement through Facebook ads for FRONTLINE. Significant impressions presence OfﬂC'a”y ContaCted to do SO Add a d|SC|a|mer expla”'"ng the

were seen through Facebook which led to high traffic to both FRONTLINE and

Vision Relief communities. One of our most successful avenues of traffic created. VleWS are you r' Own |n pOStS th at may ||n k you to the
Gainieg follewers during the earlier eart of the veer was _challeeging for COVID, S oc i a I M ed i a G u i d e I i n es M a i n T h e m es CO m pa ny .

especially since treatments and vaccines where still making their debut

wllezu'itﬂt:,‘sirew the following after the monoclonal antibody info release and the 0:0 DO nOt fa” for the “anOnymlty fa”acy” Pause and th|nk
“* Doctor-patient relationship: set of obligations that

Linkedin is a very competitive space to promote messages of any kind. However, R priofessaonal profiles

our tenon herewas o reach providers whie gainingbacinks bck 0 the veion oot e e g . supersede perso-nal i_nterest

eyt i simshaaes < Further analysis Is necessary to understand the
Sne. W promoted whitboard and 30/VR anmations, ou celebrty oA, covi et i i i T consequences of the transformative effects of social media
e T platforms on medical-professional interactions.
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responsibility to maintain guarantesd

for the purposes of building rankings back to our home Covid-Frontline portal,

- _ _ public’s trust in profession
while growing the followers on this platform.

Table 1. Principles That Guide the ACP Ethics Manual

Recommendations

Bleggmg was done for Covid-Frontline for the sole purpose nf pinging the search
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e :T_Zﬁ . SOCIAL MEDIA Principle Description
were then curated to ether social properties where it made sense. Lastlv at the secoursl Mo B2 GUIDELINES Confidentiality of . _
request of senior management, we built an onsite notification feature that alerts patient information Beneficence The duty to promote good and act in

users of new content of any kind on the site. the best interest of the patient

Nonmaleficence The duty to do no harm to the patient
Respect for patient autonomy The duty to protect and foster a
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Figure 3: Wordpress Compilation of words closely associated with social media (Anan, 2017)
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